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Custom Variable Pr

nting for Energy

Sector: Increasing Customer Retention

A CASE STUDY - POWERED BY MTI CONNECT

BACKGROUND:

Aclara Technologies is a smart infrastructure solutions (SIS) partner that offers
data-driven solutions to predict, plan, and respond to system conditions across
electric, gas or water distribution networks. With a suite of solutions centered
around smart meters, sensors and controls and software solutions, they support
utilities primarily gas, water, and electric utilities worldwide, actionable insight
with real-time visibility of their distribution networks to optimize operations and
engage with their consumers to promote energy efficiency and conservation.

CHALLENGES:

= Offer realistic, cost effective options to save money on seasonal gas supply
prices to the homeowner, which can be difficult as market prices change daily,
weekly, and seasonally.

= Provide solutions and options pending on energy usage/consumption.

» Take measures to protect employees and customers with on-going account
support 24/7 (e.g. inbound call center, direct mail, mobile, and more).

» Help customers understand AFUE (Annual Fuel Utilization Efficiency), which
measures how efficiently your furnace uses fuel as well as UEF (Uniform
Energy Factor), which is newly developed metric for water heater energy
savings. Despite the difference and educating customers, the easiest point to
remember is that: the higher the rating, the lower the bill.

SOLUTION:

In the wake of deregulation, the energy sector, like most consumer-service
industries, has been experiencing an influx of new competitors and a steady rise
in customer churn. Supporting Laclede Gas (now acquired by Spire, Inc.), who
supports residential and commercial owners to fuel their daily lives through gas
utilities serving Alabama, Mississippi and Missouri), the solution was to show
high level cost and energy savings to the homeowner in a simple, effective, and
direct fashion on existing utility bills. There were multiple customer retention
marketing campaigns and offerings that highlighted:

» Home’s annual natural gas use
» How other homes use natural gas
« Actions to lower energy use

Digital variable printing methodology was used to communicate saving
opportunities related to:

Home Energy Advisor program (integration to Laclede’s
Customer Connection web portal for savings)

PyLaciede 6as

Southern
California
Gas Company

eregizeCT w
Emp o ul

C ra) R BY Want to Learn More?
Visit www.mti-connect.com

Rebate offerings and cost saving per year
(e.g. appliance rebates for Southern California Gas)

Plan savings based on insulation improvements (e.g. home energy
audits for United llluminating, Southern Connecticut Gas)

Cost effective energy-efficient programs (e.g. digital thermostats
and smart meters for Wisconsin Electric Power Co)

ceceon

Companies that provide
personalized content can
increase sales by 10%
(McKinsey, Retail Energy Client, 2019)

75% of consumers like

it when brands personalize
messaging and offers.
(Aberdeen Group)

86% of consumers say

personalized marketing
leads to a buying decision.

(Infosys)

80% of consumers like

it when retailers provide
personalized suggestions.
(DigitalCommerce360)
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RESULTS:
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My Savings Opportunities

Take acon i these househok mprovements.
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Empowering you to make
smart energy choices

How you compare

$67 $54 $103

Lost month your elecric bilwas lmost 20 prcent

Iower than hatof the most efcient hores. Keep up

work!
Find tips and information on ws
Tighly Eficient Your Similar d tps and information on ways to save at
inet.com/myaccount
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Your Home Energy Use Comparison

$15% $33% $49*
Last month you used 48 percent
more than average among homes
like yours.
To learn more about how your usage stacks up,
visit "Ways to Save" at myaccount.socalgas.com.

Highly Efficient Similar Your * Numbers are based on estimated gas usage far yaur Navember billing period.
Homes Homes Home

What homes are compared?

= similar Homes: Homes close to yours that have a similar size, style, age and number of occupants.
Highly Efficient Homes: Similar homes that have the lowest energy use (best 15 percent)

Simple Steps Others Have Taken

Caulk and
@ Weather-
stripping
Do something about the draft!

It's a sign of significant air
leakage that can usually be

Wash Clothes in
Cold Water

90 percent of the energy for
one hot load goes to heating
the water, which means 10 loads
g costs as

Improve

Insulation
Adding attic insulation is
generally the easi

cheapest way to s
improve the insul

Your Sa

On average, your use over the last 3 months is
almost 40 percent less than the previous year.
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Cut Your Use With Personalized Energy Saving Tips
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Pre-cool your home to lower energy costs. SAVE UP TO $106 PER YEAR

Pre-cooling your home means cooling it during the night so that you can cool it less during the day. This can save
money if your energy rates are higher during the day than they are at night. You can pre~cool using your central
cool

ling system, or save even more energy and money by using fans to cool your home with outdoor air when
sible.

Want to Learn More?
Visit www.mti-connect.com

sealed quite easily. of cold water was!

Thuch as one hot load.

save up to $55 per year~ save up to $55 per year

save up to $45 per year

Visit socalgas.com (search “SAVE ENERGY") to find out how to save more.

** Estimated savings based on your gas usage over th past year.
Forquestons regarding tis report, pleas cal 888-873-4894, 24

Energy -

Saving ideas for your home

ps
taols to help you save energy and get the most out of your
energy dollars.

Visit www.we-energies.com and click on Energy
Saving Ideas to get started

= Find easy tips for energy saving with our 101 money-
saving tips st

= Build your DIY confidence with our how-to videos.
= Use our appliance and holiday calculators to learn

how your energy use during this time of year can
impact your energy bills

Get more personalized recommendations
Set-up online access to My Account and visit Analyze My
Residential Bill to view billing history and trends, learn how
your home's energy use compares to similar homes, and get
recommendations to lower your bills.

Discover where your energy dollars are used when you answer
questions about the appliances and amenities in your home.
You may be surprised to see where the dollars are going. And
you'l find even more ways to save.

© Heating $873
© Cooling 8526
© Lighting $258

P Pool 346
© Weter Heater $382
© Dryersz16
© Cooking $71
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Partnering with Wisconsin utlties

More resources at your fingertips
Wisconsin's Focus on Energy works with eligible residents to
install cost-effective energy effciency projects such s

Heating and cooling programs — Take aim at
your home's iggest energy expense. Explore
options for replacing your old system and finding a
contractor you can trust

Comprehensive home energy audit —Work
with a specialized consultant in your home to
identify problem areals) and create an action plan.

New construction —Build or buy a home
that makes the most of your investment. Focus
on Energy homes are 10 percent more energy
efficient than homes built by standard code.

Apartment and condo money/energy
savings — Find special energy-saving tips just for
venters and programs and incentives for landlords
10 help attract renters and increase botto lines.
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Go to focusonenergy.com or call 800-762-7077 to learn more.

We Energies - Energy You Can Depend On
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